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A Marketing Vision for Downtown
	 In early 2014, DIA board member (and extreme pho-
tographer) Bruce Omori had an idea. He often heard from 
visitors to his bayfront gallery that, after disappointments 
elsewhere, they had found the “Hawaii” they were looking 
for in Hilo. And they wished they’d stayed here in Hilo, in-
stead of just stopping in as they were driving through.
	 Bruce’s idea: Get the word out that Hilo is the place to 
truly experience aloha. How? A marketing campaign to 
rebrand Hilo. DIA would create a stunning new logo to 
represent the diversity, culture, and spirit of our town. We 
would build a super-functional website to tell our story to 
the world. We would feed traffic to the site and engage our 
audience with social media. We would put on exciting lega-
cy events in downtown to generate enthusiasm and sustain 
our social media efforts. DIA would be very busy!
	 Bruce pitched his plan to the DIA board; then gathered 
together a team for his marketing committee and got to 
work. A plan of this scope would require significant fund-
ing, so Bruce applied for a county grant. The grant required 
matching contributions, and the grant funds alone were not 
enough for all he wished to do. So Bruce created a pack-
age for Founding Partners; sharing his vision for Hilo and 
pledging advertising promotions on DIA’s future website 
and at future events in exchange for support. 
	 In a leap of faith, enthused by the vision of what could 
be created, and inspired by the town we all love so much, 
over 20 Founding Partners came forward with pledges for 
financial support and in-kind donations. In the summer 
DIA got the grant, called in pledges, hired a web team, hired 
a social media expert, and gave the go ahead for the graph-
ics to be created. The graphic artist: Sig Zane.
	 Hilo’s new logo was presented to the DIA board early 
this year. It is striking and bold, and symbolizes the braid-
ing of history, place, culture, tradition, and all that creates 
the fabric of Hilo. The image is a beautiful gift to Hilo.

A New Logo, An Incredible Gift!
	 At the end of the presentation of the HILO logo, Sig 
asked that in lieu of payment, DIA make a donation of any 
amount to the Merrie Monarch Festival to honor the ongo-
ing contribution it brings to Hilo and to Hawai’i.
	 A few days later Bruce presented Luana Kawelu, Execu-
tive Director of the Merrie Monarch Festival, with a $5,000 
donation. DIA is deeply grateful to the County of Hawai’i 
Research and Development, to Sig Zane Designs, and to 
DIA’s Founding Partners.
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Merrie Monarch Festival 5000.00

Jan. 22, 2015

Five thousand dollars and 00/xx

Donation

Hilo Downtown Improvement Association
PO Box 37  Hilo HI 96721
808-935-8850
www.downtownhilo.com

Mahalo to our Founding Partners: Aloha Grown • Kealii Beck • Rochelle Augustin Beck 
Big Island Candies • Blackstar Construction • Café Pesto • Dolphin Bay Hotel • Emery Plumbing 

Extreme Exposure LLC • Hara Building • HomeStreet Bank  • Imiloa Astronomy Center 
KapohoKine Adventures • Kapuahi LLC • Lapidary Copy • Mahina Media • Markham Insurance Services 

Jeffrey & Sally Mermel • Paradise Helicopters • Takashiba LLC • Volcano Winery • Sig Zane
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MEMBERS 
ONLY!

DIA Membership has its privileges! 
	 Shopping local just got better with the DIA “Member to 
Member” club! It’s easy and we all benefit. 
	 Businesses–offer specials for DIA members (like a ka-
ma’aina discount, but for folks who support our downtown). 
Tell DIA what you will offer card-carrying members, and DIA 
will promote your business. 

The Hilo Downtown Improvement Association
thanks YOU for supporting downtown Hilo!

www.downtownhilo.com

DIA MEMBER
Expires _______________

Your Name HERE!

	 Members–tuck your membership card into your wallet, 
shop in downtown, and ask about specials for DIA. Some ex-
clusions apply and new specials are added often, so ask!

Here are some of the great current 
Member-to-Member Deals!

Garden Exchange: 5% off most everything in the store.
Café Pesto: FREE dessert with your meal on your Birthday! 
Mermade Spa: 15% off all services.
Extreme Exposure Gallery: Ask about changing specials
KnR Consultants: 20% off hourly consulting or fixed design 
fees (up to $1000 off)
Aloha Grown: 10% off Aloha Grown in-store merchandise. 
Papa’a Palaoa Bakery: Free cookie with $5 purchase.
Pineapples: Free coffee, tea, or soda with your meal.
The Most Irresistible Shop in Hilo: 10% off one regular item.

Unique Marketing Opportunity   Here’s a way to attract new customers. Offer an incentive (freebie, spe-
cial, discount, etc.) to card-carrying DIA members and DIA will promote your offer in our newsletters & email 
blasts - FREE!!! Contact: marketing@downtownhilo.com to hold your space in our next newsletter.

15% Off All Services at
Mermade Spa for DIA!

Lavendar facials? Essentail Oils? Yes! 
Iris Huddy will rejuvenate your skin 
and soothe your soul, and with your 

DIA Membership card you’ll save 15%.  

Free Dessert at Café Pesto
on Your Birthday!

Just for special friends of the Café, and 
of course the DIA. Tell them it’s your 

day, show your DIA Membership 
Card, and dessert with your meal 
is on the house! Happy Birthday!

Deals for DIA Members 
at Garden Exchange!

Garden Exchange will give 
you 5% off of most everything 
everything in the store just for 

showing your DIA Membership 
Card! Thank you Garden Exchange!

FREE COOKIE with $5 purchase for DIA members. 

Free Beverage with your 
Meal from Pineapples!

Coffe, Tea or Soda? It’s on the house 
with your meal purchase and your DIA 
membership card, only at Pineapples!  


